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What do the rising stars among Asian universities do best
when it comes to internationalization and research promotion?
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Head, Research Communications and Senior Manager, Strategy

Drawing on more than a decade of experience in scholarly
communications, Satyajit Rout currently heads the Research
Communication portfolio at Editage, where he works with universities,
publishers, academic societies, funders, research groups, and scientists
through science communication initiatives that enhance their global profile
and engage the wider public.




