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Journal citations are the traditional form of 

Scholarly Measure
2

Journal
Impact Factor

3.161



3No Single Tool – Captures all 
Citations

Citations of a book in Bar-Ilan, J. (2010) Citations to the “Introduction to 
informetrics” indexed by WOS, Scopus and Google Scholar. 
Scientometrics, 82(3), p.504
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PlumX can help answer these questions 
you couldn’t answer before 

What impact has our research had in the past 
12 months? 

How do we arm our researchers to better 
compete for funding?

Can we measure non-STEM, 
non-article research?



5

HEFCE REPORT, UK
European Research Measurement Guidance via
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Recommendations
• The research community should develop a more sophisticated and 

nuanced approach to the contribution and limitations of quantitative 
indicators. 

• At an institutional level, HEI leaders should develop a clear 
statement of principles on their approach to research management 
and assessment, including the role of quantitative indicators. 

• Research managers and administrators should champion these 
principles and the use of responsible metrics within their institutions. 

• HR managers and recruitment or promotion panels in HEIs should 
be explicit about the criteria used for academic appointment and 
promotion decisions. 

• Individual researchers should be mindful of the limitations of 
particular indicators 
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Altmetrics Gain Wide Support

https://run.unl.pt/bitstream/10362/12398/1/LIDA%202014_poster_Extended%20Abstract_Salima%20Rehemtula%20et%20al.pdf
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Given how tight budgets are around 
the world, governments are rightfully 
demanding effectiveness in the programs 
they pay for.

To address these demands, we 
need better measurement tools
to determine which approaches 
work and which do not.”

Bill Gates
Gates Foundation Annual Letter 2013

“
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NIH: The Competition for 
Research $

http://report.nih.gov/NIHDatabook/Charts/Default.aspx?show
m=Y&chartId=20&catId=2
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NHMRC: The Competition for
Research $$$

4 in 5
people do
NOT

get funded
4,045 Applications 606 Funded

7 of 8
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http://www.jsps.go.jp/english/e-grants/grants04_2014.html

JSPS: The Competition for
Research $$$ in 2014
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Low Success Rates

http://www.universityworldnews.com/article.php?story=20150617162927313

“14% to 15% on Average”
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NHMRC 2016 Changes

https://mro.unimelb.edu.au/sites/default/files/public/grants/nhmrc/program-cv-and-profile-requirements.pdf
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Researchers have 
Moved Online
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2-5
years

Idea

Blog Post?
years

Grant

Conference

3-5
years

Video

Citations

Metrics timeline: 
From Idea to Impact

It can take at least 2 - 5 years 
from idea to a published

peer-reviewed journal article

Before PlumX After PlumX

Due to the pace of scholarly 
publishing, it takes another 3 - 5 
years from the time the work is 
published to get to critical mass 

of citation counts

From idea to measurable 
citation counts can take

5 - 10 years

Metrics 
available 

immediately

citation counts

presentation view

share

save reference
bookmark
PDF download

click

video play

dataset download

citation counts

tweet

Publication
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Examples: Scholarly Data Exhaust
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The PlumX Suite
PlumX Metrics
Get more value from your institutional repository.

PlumX Dashboards
Know what is going on with your research. Without waiting years.

PlumX +Grants
Gain insight about your grants.

PlumX Benchmarks
See how you compare. Now.

PlumX Funding Opportunities
Find the right funding opportunities.
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250+ Using PlumX…
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250+ Using PlumX…
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Samples of PlumX Metrics Sources
• Amazon
• Bit.ly
• CrossRef
• Delicious
• Dryad
• dSpace
• EBSCO
• ePrints
• Facebook
• figshare

• Github
• Goodreads
• Google+
• Medwave
• Mendeley
• PLOS
• PubMed Central
• Reddit
• Research 

Blogging

• Scopus
• SlideShare
• SourceForge
• Stack Overflow
• Twitter
• USPTO
• Vimeo
• Wikipedia
• Worldcat (OCLC)
• YouTube
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All Types of Research Artifacts
• Articles
• Blog posts
• Book chapters
• Books
• Cases
• Clinical Trials
• Conference 

Papers
• Data Sets
• Figures
• Grants

• Interviews
• Letters
• Media
• Patents
• Posters
• Presentations
• Reports
• Source Code
• Theses / 

Dissertations
• Videos
• Web Pages
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URL
http://journals.plos.org/plosone/article?id=10.1371/journal.pone.0054922
http://www.plosone.org/article/info%3Adoi%2F10.1371%2Fjournal.pone.0054922

PMCID
PMC3566209

PMID
23405137

DOI
10.1371/journal.pone.0055344

Repository URL
http://d-scholarship.pitt.edu/17881/

URL
http://dx.doi.org/10.1371/journal.pone.0055344

START

URL
http://www.ncbi.nlm.nih.gov/pmc/articles/PMC3602431/

URL
http://www.ncbi.nlm.nih.gov/pubmed/23526927

END >20
URLS



25

Metrics
Categories

USAGE
(clicks, downloads, views, 

library holdings, video plays)

CAPTURES
(bookmarks, code forks, favorites, 

readers, watchers)

MENTIONS
(blog posts, comments, reviews, 

Wikipedia links)

SOCIAL MEDIA
(+1s, likes, shares, tweets)

CITATIONS
(PubMed Central, Scopus, 

patents)
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USAGE

• Is anyone reading our work?

• Did anyone watch our videos?

• Usage is the #1 stat researchers want to know after 
Citation counts

• PlumX is the only product that includes Usage

clicks, downloads, 
views, library holdings, 

video plays
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• Captures indicate that someone wants to come back 
to the work

• Early indicator of future citations

bookmarks, favorites, 
readers, watchers

CAPTURES
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• This category measures people truly engaging with 
your research

• Automatically uncover the conversations about your 
research

• Discover feedback, opinions, etc.

blog posts, 
comments, reviews, 

Wikipedia links
MENTIONS
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• Social media measures how well a researcher is 
promoting their work

• This is especially important for early career 
researchers to measure and understand

• Track the buzz and attention around your research 
output

+1s, likes, shares, 
tweets

SOCIAL MEDIA
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CITATIONS

● Citations still a standard of long-term impact

● Including citations enables side-by-side 
analysis with other metrics categories

● PlumX is expanding the definition of citations

○ Patent citations, Clinical Citations, etc.
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Clinical Citations



Case Study:

Saint Mary’s College 
Custom Rubric



33Impact Sources
St. Mary’s College



34Impact Sources
St. Mary’s College



35Impact Sources
St. Mary’s College



36Impact Sources
St. Mary’s College
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Impact Rubric 
St. Mary’s College



PlumX +Grants
Gain insight about your grants.
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LIST OF 
GRANTS 

for the
Institution Example 

of Analytics
Social Media 

by Grant



PlumX Funding 
Opportunities

Find the right funding opportunities.
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Search for 
HIV Funding
Opportunities

in Health 
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Link directly to the
grant detail



PlumX Benchmarks
See how you compare. Now.
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New ways to benchmark



Thank You

MacKinnon@PlumAnalytics.com

+01-206-218-8146

Mike MacKinnon

Find out more information at:

http://www.plumanalytics.com
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